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questsme

THE GAME
OF CHANGER

WHERE BRANDS BECOME EXPERIENCES
TURNING VIEWERS INTO ACTIVE PARTICIPANTS.

www.guestsme.com



Brand Pain Points
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The Versus

CURRENT SOLUTION

Passive reach
((Ads are easy to skip orignore)

Campaign-based
(Short-term spikes, no sustained
engagement)

Anonymous
(Limited real interaction, low data clarity)

QUESTSME SOLUTION

Proactive engagement

(Consumers actively explore brands and joininteractive
challenges)

System based Journey
(Built on the full consumerjourney to drive recall and
retention)

Identified & measurable audience

(Clearuserinsights with detailed reporting and
performance tracking)
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The Impact of

Educated Consumers
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How QuestsMe Works For Brands @
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INPUT BRAND TRANSFORM KNOWLEDGE MEASURE KNOWLEDGE &
KNOWLEDGE INTO INTERACTIVE GAME PERFORMANCE

@0
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SETUP DISTRIBUTE VIA OWNED &
TARGET AUDIENCE PARTNER CHANNELS
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9:41 all @)

Demo Your Page
Live on
questsme

9:41 llll ? -

9:41 all @

Meo Nhé M&i Ngay

Y Stc khoe 1,216 Ngusi
Meo Nho Moi Nga )
2 gay Meo Nho MoiNgay la thudng hiéu cham sdc stic
Stic khoe 1,216 Ngudi khoe thé hé mdi cla Viét Nam, theo dudi phong ... x . "
) Meo Nho Moi Ngay
Meo Nho Moi Ngay la thuang hiéu cham séc stc Xem thém

khde th& hé mdi clia Viét Nam, theo dudi phong ... B Youtube: waw.voutube.com/meonhomain Suckhoe 1,216 Ngud;i
' Y ' Meo Nho M&iNgay 1a thudng hiéu cham séc suc

Xemthém A A A .
Facebook: www.facebook.com/meonhom... khoe thé hé mdicua Viét Nam, theo dudiphong...
(®) Youtube: www.youtube.com/meonhomoin... X
Xemthém
Facebook: www.facebook.com/meonhom... Game Hinhanh Videongan  Théngtin

(®) Youtube: www.youtube.com/meonhomoin...

Game Hinhanh Videongidn  Thdngtin Facebook: www.facebook.com/meonhom...

Game Hinhanh Videongan Thong tin

Game dang cho dang ky
Healthy Habits Challenge 0
Q 10.000 Q-Pass

06 12 10 06

ngay fe]le} phut giay

Két thic sau

a

Kem ch&ng nang Thuc phdm chic ndng
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Experience
Game Content
Live

on questsme

Mot ngudi trudng thanh nén
uong bao nhiéu nudc moingay
dé dam bao stic khde?

Bao lau nén thay bang vé
sinh mot 1an dé dam bao

vé sinhantoan? " P - :
: Kem chong nang can thoa lai

O B saubaolau dé dat hiéu qua
' tét nhat?

. 118n mbingay

1lit/ngay 1,5-2lit/ngay

Trén 4 lit/ngay . 2-3 gid/lan

. 6-8 gid/lan
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Understanding Your Real Audience
“Understand what your Audience understand”

d questsme

Dashboard

Brands
Administrations

Brand Ambassadors

Transaction history

Manage activities

Manage presets

Chat withus
FAQs

Tutorials

&

MeoNhd MGiNgay i’

W

Campaign Report - Moi Ngay Mot Meo Nhé

Game Report

Question 1:

Kem ch&ng néng can thoalai sau
bao lau dé dat hiéu qua t8t nhat?

summary

Question 2:

Mét ngudi trudng thanh nén uéng
bao nhiéu nudc mbingay dé dam
bao suc khoe?

Question 3: Question1

Baolau nén thay bang vé sinh mot

IAn dé dAm bao vé sinh antoan?

CORRECT/INCORRECT ANSWERS PER QUESTION

Question 2

® Correct

® Correct 78%

Incorrect 86%

Question 3 Question 4 Question 5

Incorrect
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From Engagement to Real Audience Insight ‘)

Demographics Report

d questsme MeoNhd MSiNgay d questsme MeoNh6MoiNgay ' 7

Dashboard Dashboard

rands ~ ” Brands . Ne s N -
e Campaign Report - Moi Ngay Mét Meo Nho Campaign Report - Moi Ngay Mot Meo Nho
Administrations Administrations

Brand Ambassadors

Brand Ambassadors GENDER & AGE

OCCUPATION .
Participant

Participant
Demographics

*
Transaction history Demographlcs Transaction history

0> Nhan Vién Van Phong & Gender& Age

> Gender & Age
Manage activities \ Quantity: 5,248 Manage activities
@ Occupation @ Occupation

Manage presets

® Nhanviénvanphong Manage presets

@ Location @ Location ® Male 80
Sinhvien Female 122

Chat withus Chat withus

FAQs Kinh doanh FAQs

Tutorials

® Congnghé théng tin |
B | B | BN | B BT

® Nhéanviénvanphong ® Congnghé thongtin 72 5% Female 95.2%

Tutorials

Sinhvién Khac

Kinh doanh
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Vision & Mision

questsme exists to reshape how brands
and consumers connect and moving
beyond attention-driven social media
toward value-driven engagement,

where both sides learn, benefit, and share
responsibility in creating sustainable social

Impact.
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Our Team

RUBY LYNXPHAM BENJAMIN NAM NINH

[FOUNDER/CEO] ) [HEAD OF GROWTH] - [HEAD OF MARKETING] | [HEAD OF TECHNOLOGY]

10



@

questsme

THANK YOU

THANK YOU FOR CONSIDERING QUESTSME.
LET'S TURN YOUR BRAND INTO AN EXPERIENCE
PEOPLE REMEMBER.

@ ruby@questsme.com %ﬂ"‘ &‘L

O 84869545413

questsme.com




